Midterm quiz study guide / sample questions

The quiz will be closed book/closed notes EXCEPT for a 4 page set of notes you have prepared and shown to me at the exam.  It will be in a regular classroom; no computers, no communication between students.  The actual test will be much shorter than this guide. You can work with other students to study for the test.  

Sample questions:

1. Construct an xml file holding information on contacts.  The topmost node should be <contacts>.  The children nodes would be <contact>.  The children of each contact node would hold first name, last name, telephone, email, and a picture file name.  Make your sample file have at least 3 contacts.

2. For the contacts file you designed, prepare an xslt stylesheet.  The contacts should be given using HTML unordered list tags, one list per contact:



Meyer, Jeanine

· 251-6679

· jeanine.meyer@purchase.edu


Ohring, Peter

· 251-6679

· peter.ohring@purchase.edu

3. For the contacts file you designed, prepare an xslt stylesheet.  The contacts should be in a table, one row per contact, first name, last name, telephone and email as a clickable link to the mail program.

4. For the contacts file you designed, prepare an xslt stylesheet. The contacts should be in a table, one row per contact, first name, last name, telephone, email, and picture showing (create an image tag using for the src attribute the contacts of the picture element).


5. Using the bottles of beer on the wall as a model, construct an XML file and a xslt file to produce a specified number of verses:

There were 10 in the bed and the little one said, move over, move over.

Well, they all moved over and one fell out.

There were 9 in the bed and the little one said, move over, move over.

Well, they all moved over and one fell out.

…

There was one in the bed and the little one said: I'm lonely.

6. Add to the previous problem: produce the appropriate number of pictures of babies (toddlers) for each verse.


7. Create an HTML/JavaScript file that uses mouse over image swapping to be a set of  'fronts' and 'backs' of clothes.

8. Create a sample/model xml file and an xsl file that generates HTML/JavaScript to use mouse over image swapping to show alternate views of products.


9. What are reasons to use xml and xsl to produce a web site? What are reasons NOT to use xml and xsl?

10. What are the factors making an HTML site an XHTML site.  To put it another way, what do you have to check and, possibly, modify?

11. Give reasons pro and con for using graphical icons in interfaces.

12. Consider any Web page.  These are examples: www.bbc.co.uk, www.moma.org, www.nytimes.com, www.purchase.edu, but I may produce others for the quiz.  Describe the site using terms such as screen real estate, data junk, content, data density, white space, data dimension, ad space, navigational tools, features for new versus experienced visitor, expectations, rewards for return business, provision of help, indication of 'how to reach us', etc.

13. What did I mean by 'offensive' and 'defensive' with respect to verification of data?  Give examples.

14. How would you define usability? Define and elaborate. Give the source for the definition if it is not your own.

15. Describe how a site would NOT be 'user-centered'.

16. Pick one specific Web site that generates some custom information for a visitor. Describe its function(s) and its audience.  If there are different audiences, describe them. What does the site do to make you want to return?  How does the site provide different facilities for experienced visitors?

17. Describe advice given by Tufte in designing the presentation of data. Give specific examples. What would be arguments against any of his views?

18. Describe advice given by Jakob Nielsen.  Give specific examples. What would be arguments against any of his views?

19. The term 'transfer' is applied to the situation of someone with experience in one area being able to use that knowledge in another area.  Describe how this is relevant to user interfaces.

20. Describe your user observation study.  Use the terms: audience, task, demographics, protocol. 

